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Abstrak

Pemanfaatan media sosial oleh lembaga negara dinyatakan memiliki potensi positif untuk
mempromosikan inovasi digital. Namun, pemanfaatannya masih terbatas hanya pada
penyediaan informasi satu arah. Oleh karena itu, penelitian ini berkontribusi untuk
menyelidiki peran media sosial dalam mendorong partisipasi digital masyarakat
khususnya dalam penggunaan digital rupiah. Penelitian ini juga menyelidiki pengaruh
kepercayaan pada institusi terhadap partisipasi digital karena semakin tinggi tingkat
kepercayaan masyarakat maka akan semakin mudah untuk terlibat dalam partisipasi
digital. Penelitian ini merupakan penelitian kuantitatif konfirmatori yang ditujukan untuk
menguji hipotesis penelitian. Penelitian ini melibatkan sebanyak 300 respon yang
dikumpulkan melalui survei secara daring (google form) yang kemudian dianalisis
menggunakan Partial Least Squares (PLS-SEM) pada alat SmartPLS 3.0. Temuan penelitian
menunjukkan bahwa media sosial berpengaruh signifikan terhadap partisipasi digital
sementara kepercayaan pada institusi tidak memberikan pengaruh yang signifikan.
Abstract

The utilization of social media by state institutions holds great promise in fostering digital
innovation. However, its current implementation remains limited to one-way information
dissemination. Hence, this study aims to explore how social media can play a pivotal role
in encouraging community digital participation, particularly concerning the adoption of
digital rupiah. Additionally, it investigates the influence of institutional trust on digital
participation, as higher public trust is presumed to facilitate greater engagement in digital
initiatives. Employing a confirmatory quantitative approach, the research hypothesis was
rigorously tested. A total of 300 responses were collected through an online survey
conducted via Google Forms. These responses were subsequently subjected to analysis
using Partial Least Squares Structural Equation Modeling (PLS-SEM) via the SmartPLS 3.0
tool. The study's findings indicate a substantial positive effect of social media on digital
participation. However, contrary to expectations, the level of trust in institutions was not
found to have a significant effect on digital participation. These results shed light on the
significance of social media as a catalyst for community involvement in digital initiatives,
offering valuable insights for policymakers and institutions seeking to enhance digital
adoption and innovation within the community.
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1. Introduction

Since the COVID-19 pandemic, the trend of digitizing digital finance has strengthened.
According to a joint study conducted by Google, Temasek, and Brain in both 2021 and
2022, Indonesia has witnessed a remarkable surge in digital financial activities since 2020.
One of which can be seen in the increasing adoption of crypto assets in Indonesia. Based
on data from Commodity Futures Trading Regulatory Agency (Bappebti), there has been
a significant addition of crypto asset investors, namely as of February 2023 where the
number of crypto asset investors in Indonesia reached 17 million with an average
addition of 500 thousand investors per month, which grew significantly from 16 million
in 2022. Crypto assets are not an official currency issued by the central bank, so various
risks need to be watched out for, such as money laundering, terrorism financing, and
prohibited transactions. The massive use of crypto assets can also affect the effectiveness
of central bank policies such as financial stability, shadow currency, shadow central
banking, and the international monetary system at the global level. The potential for this
phenomenon requires Bank Indonesia, as one of the state institutions that has the
authority to implement monetary policy, to explore the issuance of trusted money,
namely Indonesia's Central Bank Digital Currency (CBDC), which is called Digital
Rupiah. Money that can be trusted and relied on by the public is money that is generally
accepted as a unit of account, has a stable value, and can act as an efficient and safe means
of payment (Bank Indonesia, 2022). The digital rupiah is one of the public goods whose
aim is to meet the needs of public transactions in the digital era so that in the issuance
process it prioritizes public interests, supports financial inclusion through offline features
in the outermost, frontier, and lagging (3T) regions.

Digital participation is an indicator to measure the success of digital initiatives. To
increase public digital participation, Bank Indonesia and other authorized institutions
need to pay attention to good governance practices and provide quality information to
the public and attract public participation in digital initiatives. According to Mansoor
(2021), social media is a digital channel that is increasingly popular among the public and
therefore various developed countries use it to promote public innovation. The results of
the research by Duan et al. (2021) found that the use of social media can create positive
sentiments to guide public opinion. Loukis et al. (2017) stated that publishing content and
exchanging opinions are very common among social media users, ultimately turning

social media into a platform for engaging public digital participation.
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The research results of Mai et al. (2018) revealed that social media sentiment
influences the value of innovations such as Bitcoin. The research explains that social
media sentiment is a significant predictor in the early stages of bitcoin issuance because
social media can become a forum for information sharing and discussion that affects the
value of bitcoin. Other research results on the influence of social media sentiment also
found that social media sentiment has a positive impact on the stock market in China
(Shen et al., 2022) and reduces disinformation, and directs public opinion to comply with
government initiatives (Yin et al., 2022).

Alarabiat et al. (2022) revealed that trust also has a significant impact on people's
intentions to engage in digital participation and if a citizen shows a higher level of trust,
it is easier to engage in digital participation activities. Naronjo-Zolotov et al. (2018) said
that this trust acts as social capital which will have a positive impact on increasing
people's intention to use Digital Rupiah. In this research, besides analyzing the impact of
social media, we will explore the role of institutional trust as a determining factor in
fostering digital participation in the adoption of the Digital Rupiah, a new digital
initiative in Indonesia.

Previous research conducted by Yuan et al. (2023), said that research on
information communication between state and government agencies still focuses on crisis
management and has not considered how social media can be used as an instrument to
promote digital initiatives initiated by state institutions. Based on the background
explanation above, this study aims to answer this gap by examining the relationship or
direct influence of social media and trust in institutions on community digital
participation in the context of using digital rupiah. This research is presented in several
sections such as; literature review, hypothesis development, research model,

methodology, analysis and discussion, implications, and conclusions.

2. Literature Review
2.1. Digital Participation

The definition of digital participation according to Seebg et al. (2008), can be
broadly understood as the use of information and communication technology to facilitate
deliberations and online consultations between the government and the public to
encourage public involvement in democratic decision-making processes. Meanwhile,
according to Seifert and Rossel (2021), the term digital participation refers to the active

engagement of citizens through the use of modern information and communication
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technologies, such as the Internet. The main idea is that digital participation requires
active engagement through social media because just being online is not enough (Hughes
et al., 2017). To be an effective digital participant, people need to understand how social
media works. Digital participation can also be understood as the right of all people to
engage socially, culturally, politically, and economically where technology and media are
present in everyday life (Hague and Williamson, 2009).

The general benefits of digital participation are undeniable in terms of
strengthening the relationship between the government and its citizens, creating greater
government transparency, as well as achieving social inclusion or the process of
increasing the role of individuals in society and creating a democratic society (Jiang et al.,
2019). However, implementing government initiatives for effective and successful digital
participation is not easy. It becomes very difficult when citizens who are the main actors
in participation refuse to participate (Oliveira and Garcia, 2019). This is in line with
research conducted by Naranjo-Zolotov et al. (2018), which shows that digital
participation in projects that are encouraged and enforced by the government requires
great effort to be accepted due to the low level of community acceptance and intention to
participate. Although governments have increased the use of social media, particularly
Facebook, as a means of interacting and engaging with citizens, a lack of citizen
participation remains a reality in both developed and developing countries (Silva et al.,
2019). Therefore, this study adopts the concept of digital participation to generalize the
research question to the societal level by providing insight into the factors influencing
citizens to engage in digital participation initiatives in Central Bank Digital Currency

(CBDC) development led by Indonesian state agencies.

2.2. Social media

Social media, according to Budi et al. (2020), is part of the techno-social sector
which provides a platform for users to voice their aspirations effectively, efficiently, and
in real-time. The increasing use of social media allows people to connect, interact and
collaborate. Consequently, many government agencies have adopted social media as part
of their e-government initiatives. The use of social media according to the United Nations
(2014), by government agencies is increasing worldwide: 118 countries have used social
media as part of e-government initiatives, and these initiatives increased by 50 percent
from 2012 to 2014.
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In Indonesia, the Ministry of Administrative Reform and Bureaucratic Reform
(PANRB) regulates the use of social media by government agencies for information
disclosure, cooperation, and citizen participation (Permenpan, 2012). The role of social
media in public administration activities has slowly increased from being used only by
the government to disseminate information to becoming a medium for conveying
complaints and aspirations of the people. Bertot et al. (2010), asserted that social media
enables constructive dialogue between the government and society. Similarly, Khan et al.
(2021), found in their research that social media serves as an efficient means for
establishing and nurturing public relationships. It facilitates information exchange and
enhances government transparency.

Budi et al. (2020), contain an overview of the use of social media by Indonesian
government agencies where 64% of government agencies have one social media account,
and the rest (36%) do not have any social media accounts. Supported by research
conducted by Idris (2018) based on social network analysis on social media conversations
of Indonesian government agencies, it was concluded that two-way symmetrical
communication occurs, but in a limited manner. However, researchers generally agree
that government social media is useful for government interaction with the public, and
research related to the use of government social media has been conducted in many fields
(Yuan et al., 2023). Yavetz and Aharony (2020) also emphasized that user involvement in
social media information disclosure plays an important role in strengthening government
relations with the public. Therefore, it can be anticipated that involvement in the use of
social media can increase public trust in state or government institutions, supporting
public acceptance of government initiatives (e.g. adopting new technology) in this study
is the Indonesian CBDC which is called Digital Rupiah. This study considers CBDC as a
new technology that is not yet familiar to most Indonesians, so information intake from
social media can be used as a significant external stimulus to investigate how social media

influences society's digital participation.

2.3. Trust in Institutions
Khan et al. (2014), said that trust is a necessary condition for increasing the

involvement and active participation of citizens in the decision-making process. Bélanger
et al. (2002), define trust as the perception of confidence in the reliability and integrity of
electronic marketers. Lee et al. (2011), even argued that the level of trust in the institution
is more important than trust in the technology that facilitates each e-government service.

This was also disclosed by Naranjo-Zolotov et al. (2019), that citizen trust has a significant
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impact on their intention to use digital participation systems. Carter and Bélanger (2005)
state that perceptions of trust can also influence citizens' intentions to use e-government
services.

Hwang and Lee (2012), argue that user trust reflects their perception of the
honesty, capability, and reputation of technology providers. In general, if a citizen shows
a higher level of trust in the government, he or she is more likely to interact with the
government and engage in different participatory activities (Alharbi et al., 2016).
Therefore, it can be said that the success of a state agency initiative is highly dependent
on this type of trust. This study proposes that the social effect of trust in institutions is
seen as a positive effect variable produced by citizen engagement behavior and vice versa.
Therefore, Trust in institutions is very important and care must be taken to examine
citizens' trust in participating in digital technology initiatives, namely CBDC:s. It is widely
supported that citizen trust in institutions plays an important role as a motivator for

citizen engagement (Warren et al., 2014).

3. Development of Hypotheses and Research Framework

According to Liu (2020), social media services have developed rapidly as the
dominant channel for broadcasting and seeking information. In a study by Farooq et al.
(2020), the use of social media by state institutions can significantly increase public
awareness of the information being disseminated. These social media accounts are used
to provide better information and services and to help build closer relationships with the
community. In addition, Liu (2020) in his research also revealed that seeking information
through social media has motivated users to pay more attention to information guidelines
from state institutions.

Mai et al. (2018), found that social media was a significant predictor of the early
stages of bitcoin issuance. Social media sentiment is the most prominent channel as a
forum for information sharing and discussion that influences the value of Bitcoin. This
description further strengthens the assumptions of this research, namely the importance
of using social media to foster community digital participation. Herman et al. (2020), also
found that social media platforms such as Facebook create positive sentiments to foster
user perceptions and intentions. Then Trkman et al. (2023), found that the influence of
others on social media is a significant factor in society's digital participation because
individuals depend on the opinions of other parties about the use of digital services.

Besides that, high levels of media exposure can increase people's beliefs about a particular
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subject or phenomenon. This is supported by the findings of Yuan et al. (2023), where
social media is recognized as a potential channel to help the government foster
community digital participation. This indicates that social media has great potential to
encourage community digital participation. Therefore, the more often Indonesian people
are exposed to digital rupiah news from social media it is assumed that it can increase
public views to be involved in implementing the rupiah digital currency, and based on

this idea H1 is formulated. H1: Social media has a positive effect on digital participation

Trust in institutions is defined as the level of individual trust in the legal system
and public services provided to the public. Trust in institutions is part of adopting digital
initiatives (Trkman et al., 2023). Akinbi et al. (2021) revealed that trust in institutions is a
key factor influencing people's intentions to use digital participation. Teo et al. (2008)
added trust is a significant antecedent of participation in interacting with institutions and
online transactions because trust serves as a central mechanism to reduce perceptions of
uncertainty and risk. In their research, Ho and Chung stated, public trust is formed based
on the quality of these interactions which then plays an important role in the adoption of
digital initiatives (Ho and Chung, 2020). Thus, people's trust in the past is critical to the
success of digital initiatives (Alarabiat et al., 2022).

According to Tronnier et al. (2022), the central bank is the most trusted state
institution for issuing digital money. This is supported by research by Alharbi et al.
(2016), whereas a whole, people have more trust in state institutions making it possible
to encourage increased participatory digital activities. Thus, this study assesses a high
level of trust in Bank Indonesia, which is built through social media interaction, which is
assumed to encourage positive public attitudes towards digital participation in the use of
CBDCs in Indonesia. Based on the results of previous research conducted by Alomari et
al. (2016), shows that trust in state institutions has a strong impact on the attitude of
citizens to adopt digital services initiated by state institutions. On the contrary, the
findings of Alarabiat et al. (2022), shows that trust in institutions does not have a
significant effect on people's digital participation which is promoted through social
media. The inconsistency of these findings prompted this study to re-examine this effect
by focusing on the Indonesian situation, especially in the digital rupiah context.
Therefore, hypothesis 2 in this study is formulated:

H2: Trust in institutions has a positive effect on digital participation
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Based on the explanation mentioned above, a research model is proposed in Figure 1.
Figure 1 shows that digital participation includes two dimensions: social media and trust

in institutions.

Figure 1. Research Framework

Social Media (SM)

Digital Participation
(DP)
(CBDC)

4. Research Methods

4.1. Data Analysis Technique

This research is a quantitative study aimed at testing hypotheses with the survey
method as a data collection technique. Sampling used a non-probability sampling
technique, namely convenience sampling. Instrument testing uses structural equation
modeling (SEM)-partial least squares (PLS) with the SmartPLS 3.0 program estimation
method because it can effectively predict the potential relationship between two or more
constructs in relatively complex research models (Hair et al., 2017).

4.2. Research Instruments

This research consists of three main constructs, namely social media (SM), trust in
institutions (TI), and digital participation (DP). In this study, adapting pre-existing
measurement items (Table 2). The measurement items on the social media construct were
adapted from research by Yuan et al. (2023) and Tang et al. (2021). Measurement items
for the digital participation construct were adapted from Yuan et al. (2023), while the
measurement items on the construct of trust in institutions are adapted from Belanger
and Carter (2008). Each item was assessed using a Likert scale of 1 to 5 (strongly disagree
to agree strongly).

4.3. Data Collection and Respondent Profiles
Questionnaires were prepared online via a Google form which was then
distributed via social media applications, group chat applications, and the Kudadata
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survey platform. According to Cohen (1992), the sample collection must pay attention to
the statistical power of 80% with a significance level of 5% and R2 0.25, so that the total
sample collected is 300 responses. Before starting to answer the questionnaire, in the first
part, respondents were asked to fill in demographic information such as gender, age,
domicile, frequency of using social media, social media most frequently used, number of
social media accounts, number of m-payment applications, and cost of living (Table 1).

Table 1.
Profile of Respondents
Characteristics of Frequency Percentage (%)
Respondents
Gender Man 118 39,3
Woman 182 60,7
Age 21-25 Years 121 40,3
26-30 Years 136 45,4
31-35 Years 36 12
>35 Years 7 2,3
Domicile Java Island 240 80
Outside of Java Island 60 20
Frequency of Use of Social <2 Hours 47 15,7
Media
2-5 Hours 154 51,3
6-9 O'clock 78 26
>9 Hours 21 7
Most used social media Instagram 207 69
Twitter 127 42,3
Facebook 125 41.7
Tiktok 167 55,7
Other 46 15,3
Number of Social Media 1 29 9,7
Accounts
2 120 40%
3 64 21,3
>3 87 29
Number of M-Payment 1 54 18
Applications
2 148 49,3
3 69 23
>3 29 9,7
Cost of Living Per Month < IDR 5,000,000 177 59
IDR 5,000,000-IDR 10,000,000 115 38,3
>IDR 10,000,000 8 2,7
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Based on Table 1, the majority of respondents in this study were dominated by women
(60.7%) aged 26-30 years (45.4%) who live on Java Island (80%). Instagram is the most
widely used social media (69%) with the frequency of using social media by respondents
for 2-5 hours (51.3%). In addition, respondents have 2 social media accounts (40%), have
2 m-payment applications (49.3%), and spend < IDR 5,000,000 (59%) each month to meet
living expenses.

5. Data Analysis

5.1. Descriptive Statistical Analysis

Based on the results of the data inspection, there were two respondents’ responses
that were eliminated because there were outliers, namely outside the range of -4 to 4 (Hair
et al., 2017) so the total number of respondents who deserved to be analyzed to the next
stage was 298 responses. Examination of outliers using the XY scatter plot graph method.
Statistical test results (Lind et al., 2021) show that the use of social media and trust in
institutions is in the moderate category, while the level of digital participation, especially
in the Indonesian CBDC context, is in the high category (Table 2).

Table 2.
Instrument Measurements
Indicator
Construct Items Category
Means
Government I always read content posted by government
. : SM1 . . 3,409
social media social media
M. I al?vays sh.are content posted by government 3,352
social media
I always recommend content posted on
SM3  government social media to my friends, 3,312
colleagues, and family
I always think about government social media
SM4 3,419
initiatives
Variable Means 3,373 Moderate
D-igital- DP1 Ff I had Digital Rupiah, I thought I would use 4121
participation it
In making transactions, I will consider using
DP2 .. ) 3,936
Digital Rupiah
The existence of the Digital Rupiah increased
DP3 .. ) 4,040
my curiosity to learn about this technology
DP4 IfI htave the opportunity, I want to .use Digital 4,064
Rupiah compared to other alternatives
Variable Means 4,040 Substantial
Trust in .
. TI1 I thought I could trust state agencies 3.195
institutions

10
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TI2 . . ] 3,171
online transactions appropriately
I believe state institutions will look after and
TI3 ] . 3,181
think about the best interests for me
In my opinion, state institutions can be
TI4 3,221
trusted
Variable Means 3,192 Moderate

5.2. Measurement Model Testing (Outer Model)

5.2.1. Validity and Reliability Test

The results of the data test show that the relationship between the variables social
media (SM), trust in institutions (TI), digital participation (DP), and the measuring items
fulfills the general rule of outer loading > 0.70, AVE value > 0.50, Cronbach’s Alpha and
composite reliability > 0.70 (Hair et al., 2017), so that it meets discriminant validity and

reliable criteria.

Table 3.
Validity and Reliability Test
Construct  items Outer Average Cronbach's Composite
loading Variance Alpha reliability (CR)
Extracted (AVE)
SM SM1 0.879 0.758 0.895 0.926
SM2 0.835
SM3 0.876
SM4 0.891
TI TI1 0.891 0.796 0.915 0.940
TI2 0.917
TI3 0.887
TI4 0.874
DP DP1 0.788 0.597 0.775 0.855
DP2 0.792
DP3 0.722
DP4 0.786

In addition, Hanseler et al. (2015), also suggested using Hetero-trait-mono-trait

(HTMT) to detect discriminant validity compared to the cross-loading approach and the

Fornell-larcker criterion because it indicates poor performance. HTMT is recommended

<0.90 so that discriminant validity can be accepted. Based on the results of the construct

discriminant validity test it complies with the HTMT requirements (Table 4).

11
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Table 4.
Heterotrait-Monotrait Ratio (HTMT)
Digital Participation Social media Trust in Institutions
Digital Participation
Social media 0.365
Trust in Institutions 0.300 0.823

5.3. Structural Testing Model (Inner Model)

This structural model, which is often called the inner model, aims to describe the
relationship between latent/construct variables in research. This stage helps researchers
in validating theoretical assumptions, identify the driving factors that influence the
results of the relationship between latent variables, and finally to provide a better
understanding of complex relationships in the research context. To find out the direction
of the relationship between each variable in this study, researchers used several steps,
namely Predictive Relevance Test (Q2), Effect Size Test (F2), Predictive Power Model (R2),
Fit Models, and Collinearity Test.

5.3.1. Predictive Relevance Test (Q?)

The results of the data test (Table 5) show that the predictive relevance value
produced by the PLS model has good predictive relevance, namely Q*> 0 (Hair et al.,
2017). Therefore, the research model is stated to be able to predict accurately the observed
data.

Table 5.
Predictive Relevance (Q?)
SSO SSE Q2 (=1-SSE/SSO)
Digital Participation 1192,000 1125,878 0.055
Social media 1192,000 1192,000
Trust in Institutions 1192,000 1192,000

5.3.2. Effect Size Test (F?)

The F?> measure is intended to assess the contribution of exogenous constructs to
the R? value of endogenous latent variables. Exogenous variables are any variables that
affect other variables. While endogenous variables are any variables that are influenced
by other variables. In this study, the exogenous variables are social media and trust in

12
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institutions. While the endogenous variable is digital participation. In Table 6 of the
research findings, the F? measure is used to evaluate the substantive impact of the
exogenous construct "social media and trust in an institution" on the endogenous latent
variable "digital participation." The reported F? value for social media is 0.037, which
indicates a relatively weak effect. Similarly, the F? value for "trust in institutions" on
"digital participation” is reported as 0.002, also showing a relatively weak effect.

The F? measure is particularly useful in PLS-SEM when researchers want to
understand the importance of specific exogenous constructs in explaining the variance or
variability in endogenous latent variables. A larger F? value suggests a more substantial
impact of the exogenous construct on the endogenous construct's variation. Conversely,
a smaller F? value indicates a weaker impact. It's worth noting that effect sizes can be
interpreted differently depending on the context of the research and the specific domain
being studied. While an F? value of 0.037 or 0.002 might be considered relatively weak in
some fields, it could still be meaningful and relevant in others, depending on the research
context and the magnitude of other effects. Overall, these reported F2 values suggest that
social media and trust in institutions have relatively limited direct effects on digital
participation in the given research model, according to Hair et al.'s analysis in 2017.
Researchers should interpret these results with caution and consider the broader
implications within the specific context of their study.

Table 6.
Effect Size (F?)
Digital Participation =~ Social media Trust in Institutions
Digital Participation
Social media 0.037
Trust in Institutions 0.002

5.3.3. Model Predictive Power (R?)

The predictive power of the PLS model is measured using the coefficient of
determination (R?). Hair et al. (2017), divided R?into three categories 0.25 (weak), 0.50
(moderate), 0.75 (substantial). Changes in the endogenous latent variable of digital
participation can be explained by the exogenous latent variable of social media and trust
in institutions of 10% and this change measure is stated to have weak predictive power.
In the context of the PLS-SEM model, the coefficient of determination (R?) is a measure
used to assess the predictive power of the model. It indicates the proportion of variance
in the endogenous latent variable (in this case, "digital participation") that can be

13
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explained by the exogenous latent variables (i.e., "social media" and "trust in
institutions").

In the research conducted by Hair et al. (2017), they categorized the R? values into
three groups: R? = 0.25 (weak): This means that 25% of the variance in the endogenous
latent variable (digital participation) is explained by the combined influence of the
exogenous latent variables (social media and trust in institutions). A weak R? suggests
that there are other factors or variables not included in the model that also contribute to
explaining digital participation. R? = 0.50 (moderate): When the R? value is 0.50, it
indicates that 50% of the variance in digital participation can be explained by the
exogenous latent variables. This is considered a moderate level of predictive power,
implying that the model accounts for a substantial portion of the variation in digital
participation. R?=0.75 (substantial): An R? value of 0.75 suggests that 75% of the variance
in digital participation is explained by the exogenous latent variables. This indicates a
high level of predictive power, as the model can account for a significant amount of
variability in the endogenous latent variable.

In the case of the research findings, the R? value of 0.10 (10%) for digital
participation indicates that the exogenous latent variables, social media, and trust in
institutions, together explain a relatively low proportion of the variation in digital
participation. This means that there are other factors not included in the model that have
a more substantial influence on digital participation, and the model's ability to predict
digital participation based solely on social media and trust in institutions is limited.
Researchers should interpret the R? value in the context of the specific study and the
domain being investigated. In some cases, a lower R? may still provide meaningful
insights, especially if the relationships between the variables are complex, and other
factors play a significant role in influencing the endogenous latent variable.)

Table 7.
Model's Predictive Power

R Square R Square Adjusted
Digital Participation 0.100 0.094

5.3.4. Fit Models

Kock (2018) states that the PLS model is declared to have a level of conformity with
empirical data if the SRMR value is <0.1. Based on Table 8 it is known that the model
formed based on theory has a good fit with empirical data.

14
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Table 8.

Model Fit Evaluation

Saturated Model Estimated Model
SRMR 0.056 0.056
d_ULS 0.245 0.245
dG 0.117 0.117
Chi-Square 208,041 208,041
NFIs 0.903 0.903

5.3.5. Collinearity Test

The collinearity assessment in this study used the Variance Inflation Factor (VIF)
through the SEM-PLS blindfolding procedure to assess whether there is a strong
correlation or relationship between two or more independent variables in the research
model. Hair et al. (2021) stated that collinearity assessments can be used to test common
method bias (CMB) and collinearity problems usually occur when the VIF value is more
than 3.3. In this research regression model, the research model does not experience
multicollinearity problems because the VIF value in Table 9 does not cross the 3.3 limit.

Table 9.
Collinearity Test
Digital Participation Social media Trust in Institutions
Digital Participation
Social media 2,218
Trust in Institutions 2,218
5.4. Hypothesis Test

Hair et al. (2017), suggested that the number of bootstrap samples is greater than
the number of observations in the original data, so this study used a 5000 bootstrap
sample approach in SEM-PLS in a two-tailed test with a significance level of 5% (alpha
value 0.05). Based on Table 10, hypothesis 1, SMeDP declared supported with = 0.0272,
P value <0.05, t-statistic > 1.96. While hypothesis 2, TIoDP is not supported with g =0.056,
p-value> 0.05, t statistic < 1.96.

Table 10.
Hypothesis Test Results
Hypothesis Original Sample Standard T Statistics P CI  97.5% Supported
sample mean  Deviation (IO/STDEVI) Values 2.5% CI
(0) M) (STDEV)
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H1 BC->DP 0.272 0.277 0.068 4,030 0.000  0.119 0.402 Yes
H3 TI>DP 0.056 0.060 0.066 0.856 0392 -0.070 0.191 No

*two-tailed, p value < 0.05, t-statistic > 1.96

Figure 2. SEM-PLS Structural Model Test
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6. Discussion

6.1. Social Media Has A Significant Influence On Encouraging Digital Participation
(CBDC) In Indonesia

The results of the study show that social media has a significant positive influence
on community digital participation (8 = 0.272) so hypothesis 1 is supported. This finding
is similar to that of Yuan et al. (2023), who revealed that social media has a significant
influence on digital participation. The findings of Tang et al. (2021), also stated the role of
social media for state institutions can increase public perceptions of information security.
In the context of this research, the public feels that if information about Indonesia's CBDC
is published through state institutions' social media, it will influence the public
perception that the information has a high level of security against fraud. According to
Cheng et al. (2016), a society that is increasingly exposed to social media can increase
beliefs about a particular subject or phenomenon. This indicates that state institutions'
social media channels have the potential to help foster digital participation in society.
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According to Warren et al. (2014), when individuals already have an initial interest
that is further stimulated by exposure to social media, they are more inclined to
participate in digital activities. By sharing posts, in a matter of minutes, you can reach
thousands of people through social media. The findings of this study indicate that the
level of digital participation of the Indonesian people is in the high category (4.040). The
indicator with the highest score is found in the DP1 item, namely if the community has
Digital Rupiah, they will use it. In this study, the community is stated to have a high
interest in using CBDC Indonesia and when encouraged by the influence of social media
from state institutions it will produce the maximum level of implementation of digital
participation. Arshad and Khurram (2020) stated the provision of quality information by
social media of state institutions is the main trigger for digital participation. When viewed
from the level of social media utilization, state institutions are still in the moderate
category (3.373). Researchers consider that this needs to be improved again because
according to Tang et al. (2021), the greater use of social media makes people more aware
of digital initiatives created by state institutions.

6.2 Trust In Institutions Has No Significant Effect On Increasing Digital Participation

The results of the hypothesis test show that trust in institutions has no significant
effect on digital participation (3 = 0.056) so that hypothesis 2 is not supported. Contrary
to our expectations, the research findings indicate that trust in institutions does not
significantly predict the promotion of community digital participation, particularly in the
context of the Indonesian CBDC. However, our findings contradict the results of previous
research that trust in institutions was found to have a significant effect on digital
participation (Alomari, 2016; Belanger and Carter, 2008). On the other hand, our findings
are similar to those of Alarabiat et al., (2022); Naranjo-Zolotov et al., (2018); Goldfinch et
al. (2009) that trust has no significant effect on digital participation.

In this study, based on the results of descriptive statistical tests through the
bootstrapping procedure, it was found that the level of public trust in government
institutions was classified as moderate or moderate (3.192). Researchers use a scale or
measurement to assess the level of trust, and the numerical value of 3.192 is the average
score or rating obtained from participants' responses to questions related to trust in
government institutions. In this context, "moderate" implies that the level of confidence
is neither too high nor very low but somewhere in between. Even though the level of trust
is in the moderate category, it does not mean that trust does not affect digital
participation. Therefore, it is necessary to increase the level of public trust in institutions
or the state to positively maximize digital participation in Indonesian CBDCs, especially
in the context of implementing digital initiatives such as CBDCs in Indonesia.
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According to Lee et al. (2011), the level of trust in institutions such as state
institutions is more important than trust in technology that facilitates digital initiatives.
Then Alomari (2016), argues that a higher level of trust in institutions can directly predict
a higher adoption rate of digital participation. When the community engages in digital
participation it is stated that the community trusts that state agencies will take action to
ensure digital initiatives are fair and reliable. This level of trust may be the cause of the
differences in the research findings. Kwak et al. (2004) stated that trust in state institutions
is considered an important element for maintaining community involvement in digital
participation. In increasing the level of public trust in institutions or countries to
maximize digital participation in Indonesian CBDCs, it is important to consider the wider
context and research findings.

Warren et al. (2014), found a lack of trust that raises concerns that institutions can
be triggered by crimes such as corruption. Corruption cases often arise when people
discuss whether an institution is considered honest or not when carrying out its duties
and responsibilities. In general, Indonesia has a high level of corruption that affects the
level of public trust in state and government institutions. As of 2021, Indonesia has been
grappling with the issue of corruption, and it has had an impact on public trust in state
and government institutions. According to Transparency International's Corruption
Perceptions Index (CPI) for 2020, which measures perceived levels of public sector
corruption, Indonesia scored 37 out of 100 points, indicating a moderate level of
corruption perception. A lower score on the CPI suggests a higher perception of
corruption in the public sector. As of August 2023, according to CPI for 2022, Indonesia
scored 34 out of 100 points. The prevalence of corruption can erode public trust in
government institutions and lead to skepticism and disillusionment among citizens.
Corruption can hinder economic growth, undermine public services, and create an
unequal playing field for businesses and citizens. Addressing corruption and improving
transparency and accountability remain critical challenges for Indonesia's governance
and development efforts.

6.3 Practical Implications

This study provides some information about the practical implications. First, the
results of the hypothesis test show that the influence of social media can significantly
influence community digital participation. The use of social media aims to facilitate the
promotion and advocacy of CBDC Indonesia. This research is expected to be a reference
for BI to formulate a strategy so that CBDCs can be well received by the people of

Indonesia.
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The case of the Indonesian CBDC is suitable as an example of implementing public
information governance effectively given the high interest of the Indonesian people in
digital finance. Second, even though the H2 findings are not supported, it does not mean
that trust in state institutions is not important in encouraging community digital
participation. Kwak et al. (2004) revealed that trust in state institutions is considered an
important element for maintaining community involvement in digital participation.
Therefore, we recommend that state institutions, in this case, Bank Indonesia, pay
attention to this matter.

6.4 Conclusions, Limitations, and Suggestions for Further Research

In conclusion, this research delves into the mechanisms that boost digital
participation, focusing on Indonesia's Central Bank Digital Currency (CBDC) initiative.
The study highlights that the use of social media significantly encourages digital
engagement, while trust in institutions does not show a notable impact. This research
contributes to the field of public administration, specifically in public information
governance, by exploring social media's role as an effective strategy to advocate and
promote Indonesia's CBDC policy. This research focuses on increasing digital
participation in digital initiatives initiated by Bank Indonesia which is responsible for
achieving and maintaining the stability of the rupiah in the digital era. Based on the
results of a survey conducted by researchers on 300 respondents, researchers found that
the use of social media is one of the right strategies to encourage increased community
digital participation. In addition, this study has several limitations that deserve attention
in future studies. First, research on the Indonesian CBDC is still in the development stage
so it is possible to change the findings from time to time so that longitudinal research
with similar topics is needed to predict the findings sustainably. Second, this research
only focuses on investigating the role of social media variables and trust in encouraging
digital participation. Thus, future research can add other variables such as the push-pull
mooring (PPM) theoretical framework into the research model to explain societal
transitional behavior.
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